
NOMINATION FOR THE  
CREATIVE EDUCATOR HALL OF FAME



Deb is widely acknowledged as an inspirational force in shaping 
some of the best individual creative minds across our industry. 
But what is really astounding is the huge impact she’s made at 
the very foundation of how creativity is perceived and practiced 
into the future. 

Her recognition that the best creative work comes from strategic 
creative minds brought forth the name and training for the role 
of “Creative Strategist” which sets her on par with Bill Bernbach 
when he invented the first Art Director/Copywriter team. Her 
programs and training have resulted in the success of so many 
who have stepped forward to bring real, tangible innovation to 
our industry.

But what is truly recognition-worthy is how she has also 
integrated a global consciousness into the advertising 
curriculum.

Her work has awakened the next 
generation of creative folks to the 
awareness that commerce can work in 
balance with humanity, society and the 
environment.  

Deb constantly reminds us of the awesome responsibility we have 
to communicate with a conscience. So, it’s no leap to say that 
through her work and career, Deb is not just bringing industry 
change, but societal change. 

REBEL WITH 
A CAUSE

Photo by Henry Amman, photographer and University of Oregon 
School of Journalism and Communication advertising alum.
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From building the program at University of Texas, to innovating 
it again at University of Oregon, Deb has shaped the people who 
are re-shaping our business.  
 

Should Deb go forward, it would be 
the first time a public University 
undergrad educator has been honored 
rather than an industry trade or 
specialized school educator.  
 
That’s important because it sets an example of how more 
students can have access to the creative industry, rather than 
only celebrating those in the elite private institutions.

Deb’s influence extends beyond Universities. Like many others, 
we’ve been the beneficiaries of Deb’s guidance in co-building 
our internal creative school, 72U, which literally transformed and 
diversified the composition of our company. 

And so I hope you will join me in honoring Deb and her 
achievements with this recognition.  
 

Not only does Deb deserve it,  
but it would signal to our industry 
that public schools offer viable 
access to inspiring change agents and 
transformational creative careers. 

JOHN BOILER 

Co-Founder, 72andSunny
Creative Chairman, Stagwell Constellation Network

Illustration by Kasey Coffey, designer and University of Oregon  
School of Journalism and Communication advertising alum.
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Deb practically invented the modern university undergrad 
creative development program. First, at University of Texas 
where she helped build first-of-its-kind program, Texas Creative. 
Later at University of Oregon where her innovations include 
Creative Strategist training, also a first-of-its-kind endeavor.  
Deb’s emphasis on entrepreneurial skills has propelled students 
to significant creative careers in advertising and beyond, from 
hollywood filmmaking to investigative journalism to commercial 
design to fine art. 

Deb’s mission is to teach students to leverage creativity and 
storytelling to help solve the world’s most complex problems. 
Among her innovations are her Experiential Learning programs 
which teach students to apply their creativity to real-world social 
and environmental issues in far-away places out of their comfort 
zones, from Alaska to Ghana. Deb uses her personal platform to 
bring mass creativity to Climate Change. From keynotes at SXSW 
and TEDx to 1:1 conversations with her students, her message is 
consistent: “For the advertising industry, the climate crisis is an 
ethical issue wherein we must decide what matters.” 

Among her students and peers, Deb is known as the Mother Of 
Creative Thinking. And for good reason. Her positive effect on 
the next generation of creative leaders can be seen and felt in 
the highly conscious bodies of work they have created, in the 
values-based creative companies they have founded, and in the 
warm stories they tell about Deb's influence on their careers and 
lives. Best of all, if you research Deb’s influence among students, 
you even get stories from people who were not her students, but 
for whom she opened a door anyway.

DEB'S  
IMPACT

DEB'S  
INFLUENCE

DEB'S  
INSPIRATION
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RANSFORMING 
PUBLIC 
EDUCATION

T
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"If you want to rebel, rebel 
from inside the system. That's 
much more powerful than 
rebelling outside the system."

— MARIE LU



Arguably, Deb’s most 
impactful innovation in 
creative education is 
merging the rigor and 
discipline of private 
portfolio programs with 
the access and impact of 
public universities. 
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A
fter various gigs as a reporter, high school 
teacher, and advertising creative, Deb entered 
grad school at the University of Texas. On 
the side, she taught portfolio classes while 
developing her own creative portfolio. In 1988, 
Deb took a PhD at Texas. Recognizing her 
unique skills, Texas immediately hired Deb as 
an Assistant Professor, which is something 
universities rarely do.

 

Deb wasted no time taking advantage 
of her new position, shaping a first-of-
its-kind professional-grade undergrad 
creative development program at a 
public university: Texas Creative. 
 
Deb spent the next 15 years building and innovating Texas 
Creative. She recruited talent. Hired faculty. Planned and 
executed all portfolio reviews and critiques. Looked after every 
student in Portfolio I, II, III. She loved every minute, and it showed 
in the quality of her students and in the quality of their work. 

 

At a time when AdCenter (then 
BrandCenter) and Creative Circus 
were taking most of the press, Texas 
Creative consistently made the lists of 
best portfolio schools.

Deb wrote the University of Texas 
tagline, What starts here changes  
the world, in 2004.  
 

"We were a team of faculty  
and students looking to brand the 
university. It’s now been used as the 
basis for billions of dollars of UT gifts 
plus the line that underscores who 
they are."
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2005 
 
Deb joined the University of Oregon as a Visiting Professor in 
2005. In her new role, she built a comparable creative program at 
the School of Journalism and Communication. Within a year, Deb 
was hired full time as the Chambers Distinguished Professor and 
Director of Advertising.  

With a small team of great colleagues 
Deb built the most successful creative 
program in the history of the SOJC 
(the school that produced Dan Wieden). 
By the numbers. By the placements.  
By the innovations.  

She shifted her approach from large reviews to strategic 
projects, intimate portfolio reviews, and experiential learning. 
She turned the world into a creative classroom, taking students 
to ad agencies around the country, exposing them to new 
creative experiences (Broadway musical, anyone?), and even  
took them to the United Nations. This approach not only 
developed her students in unique ways, it put them in front of 
employers who could see their talent first-hand and shortcut  
the hiring process.

 

2016 
 
Deb saw an opportunity to further develop students  
by merging creativity and ethics.  

Her mission: train a generation of 
creative talent committed to ideas  
with a conscience.  

So she set a goal of giving her students tools and opportunities 
to address the climate crisis. In 2021, the University recognized 
Deb’s success and invited her to become the Associate Dean for 
Undergraduate Affairs to help all UO programs develop through 
the burden of pandemic and cultural impacts.



Above: Deb in Cordova, Alaska with students for Science 
& Memory, an experiential learning program focused on 
climate change.

Right: A Science & Memory classroom 
in Cordova, Alaska.

Deb gives a lecture at the 
University of Oregon.

Deb presenting at 
TEDx UOregon.
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REATING 

THE CREATIVE 

STRATEGIST
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“Rebels learn the rules better 
than the rule-makers do. 
Rebels learn where the holes 
are, where the rules can 
best be breached. Become 
an expert at the rules. Then 
break them with creativity 
and style.”

— KRISTINE KATHRYN RUSCH

C



W
hile designing her program at the University of 
Oregon, Deb observed that the best creative 
work consistently came from the most strategic 
creative minds. In response, she pivoted her 
development approach and curriculum to train 
students for the role of “Creative Strategist.” 
She guided talent to be creative problem-

solvers, de-emphasizing trade skills while doubling down on 
critical thinking skills. Today, the result is an industry innovation 
that is visible in staffing plans at modern ad agencies and design 
firms around the world.  

Bill Bernbach gave us the “Creative 
Team” of an Art Director and a 
Copywriter. Deb Morrison gave  
us the “Creative Strategist.”
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On this page: Boardwork from Deb's classroom.
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   EIMAGINING  

THE CREATIVE 

CLASSROOM

R
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"When I'm good, I'm very good. 
But when I'm bad, I'm better."

— MAE WEST 



E
xperiential Learning is an innovative hallmark of Deb’s 
talent development programs. Her most audacious 
and innovative program is Science & Memory, in which 
students explore the potential for transformation 
through creative storytelling around climate change. 
More than 200 students have participated in Science & 
Memory around the world, including…

Two Science & Memory excursions to Ghana to 
develop local sustainability campaigns, one of which 
won a Fast Company World-Changing Ideas Honoree.

Twelve Science & Memory excursions to Cordova, 
Alaska, to explore how creative storytelling can 
improve understanding of the impact of receding 
glaciers.  

Deb has also led over two dozen creative expeditions to NYC 
with impressive cohorts of 50-150 University of Oregon students 
per year and 25 University of Texas students per year. Over the 
course of a week, the students immerse themselves in diverse 
agencies, unfamiliar cultures, and self-assigned creative projects. 

Deb also brings the world to her classrooms in Eugene, 
consistently hosting best-in-the-business principals and 
founders from ad agencies, design firms, production companies, 
and social platforms around the country. 
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"With Science & Memory we're 
thinking about how climate 
change is communicated, be it 
different postures: advertising, 
film, or a discussion within the 
community."

DEBORAH MORRISON

Above: Deb with students on a Science & Memory trip to Alaska. Above: Students working on projects for Science & Memory.
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Above: "Near and Far," a student project on the landscape of Ghana.

Above: Conducting interviews for a Science & Memory trip to Ghana.

"Experiential Learning is a catalyst 
for growth, for new ideas, for a 
search agenda, and for propelling 
the idea that what we do is of 
importance in the world."

DEBORAH MORRISON
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EACHING  
CREATIVITY 
FOR GOOD

T
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“What you do makes a 
difference, and you have to 
decide what kind of difference 
you want to make.” 

— JANE GOODALL



"Grit is key. Rekindle  
and reinvent what  
grit looks like."

"Creativity and curiosity 
are ethical principles 
which must be taught 
and nurtured."

"Give people permission 
to make things of value."

DEB-ISM ONE

ETHICAL CREATIVITY

DEB-ISM TWO

DEB-ISM THREE

Ethical creativity has been Deb’s talent development 
focus for the past decade. She is determined to train 
a generation of creative talent to make an impact on 
society, not just creativity. It shows up in her curriculum, 
in the value systems of graduating students, and in the 
work they create. Among Deb’s beliefs…

When 72andSunny launched an in-house creative residency, the 
principals enlisted Deb Morrison to help shape the curriculum. The 
resulting program was based on collaboration and experimentation 
through project-based learning, with a focus on opportunities 
presented by the local community, giving students the tools to make 
a positive impact. Instead of seeing a new professional post-grad 
development program as a threat, Deb saw it as a chance to expand 
and extend her influence and impact. 
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"Deb is an amazing human who is dedicated to helping 
each student be their absolute best. She always 
welcomed me with open arms and embraced my drive 
and commitment of wanting to learn. There is no one 
more deserving than Deb, and I am so excited for her."

"Sabrina embraced the Master’s in Advertising and 
Brand Responsibility when she was here. We talked 
for hours in class and outside of class about the 
Spiderman note: with great power comes great 
responsibility. She took that to heart. For her final 
project, she created a hefty outline for her book on 
being present. We talked about making a difference 
with your voice."

"As (Sabrina) was leaving, she asked if she could come by our 
house, stay outside. This was June 2020. She had just signed with 
Nike and wanted to give me a pair of shoes she had ordered for 
me in her new role. She was excited about what this next chapter 
could be. 'I want to be the model for that responsibility.' She 
wanted to lead in more ways than in basketball, she told me. She 
was ready."

"The bottomline about Sabrina: she wants to make a difference. 
And she used our time together to think through what she could 
create to do that. The 7 laws of Sabrina just released takes this 
on. It crackles with her take on being present, standing out, 
leading with her brand."

DEBORAH MORRISON

SABRINA IONESCU

Sabrina Ionescu’s 
First Signature 
Shoe and Apparel 
Collection are 
Built to Serve All 
Hoopers
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EADING 
WITH COURAGE 

& PURPOSE
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“Rebels are the people  
who refuse the seen for  
the unseen.”

— ANNE DOUGLAS SEDGWICK

L



"Iconic adman John Hegarty 
recently stated he thought 
the industry had lost its 
courage. He was talking 
about the big idea and an 
industry fetishism about 
digital.  
 
I’d like to suggest that 
we also need to find 
the creative courage to 
become the industry that 
solves the most pressing 
problems of our times. 
Creative courage in the age 
of ideas is what is needed 
and that is what they’re 
learning.  
 
That’s the courage to step 
up and become more than 
what we’ve needed to be 
in the past. It’s who we are 
meant to be."

LEADING 
WITH COURAGE 

& PURPOSE

DEB MORRISON 
FAST COMPANY, 2014 



"Don’t lose the best creative 
strategists to other more 
provocative and transforma-
tional industries. Instead, 
make this one more resonant 
and trustworthy."

DEBORAH MORRISON
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HAPING CAREERS OF SUBSTANCE
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“If you can dance and be free 
and not be embarrassed, you 
can rule the world.” 

— AMY POEHLER



SHOT ON IPHONE
Carlyle Garrick
University of Oregon, '15

FIND YOUR GREATNESS 
Brock Kirby
University of Oregon, '08

Former student, Carlyle Garrick 
led the creation of Lady Gaga's 
music video for "Stupid Love," 
shot with iPhone Pro 11.

Former student, Brock Kirby, 
wrote this version of Nike's 
FIND YOUR GREATNESS for the 
London 2021 Olympics.

KAYVON THIBODEAUX
Linebacker, New York Giants
University of Oregon. '22

“[On my campus tour] I saw every building, 
every classroom, everything,” he said. “But 
it wasn’t about the facilities; it was about 
meeting the people. Like Deb Morrison, she’s a 
great person. I connected with her when I first 
got here, and she’s been helping me ever since.”

Deb conditions students for what she  
calls “Careers of Substance.” Priorities include 
conscientious concepts, diversity of perspective, 
challenging executions, and ideas without  
dead ends. The resulting careers speak for 
themselves. 

SHAPING 

CAREERS OF 

SUBSTANCE



SIX SHOWS IN COMMON 
Rob Baird
University of Texas, '96

Former student Rob Baird, 
with his agency, PREACHER, 
created this OOH campaign for 
Netflix, based on the insight that 
entertainment connects us all.

"She has been able to make real her vision of 
what advertising education should do: shape a 
global vision for our industry and to inspire us 
all to take action."

TRACY WONG
Chairman and Executive Creative Director,
WONGDOODY

LOVING HOMES  
FOR PLASTIC 
Craig Allen
University of Texas, '03

Former student Craig Allen, 
with his agency, Callen, created 
this tongue-in-cheek campaign 
for a very serious issue: plastic 
cannot be recycled. This was the 
first of many pieces that made 
Liquid Death into a modern 
environmental activist.

SNOW DAY
Brock Kirby
University of Oregon, '08

The iconic Nike SNOW DAY 
2015 holiday spot, written by 
former student, Brock Kirby.



WHY NOT? 
Tevin Tevares, 
in partnership  
with Air Jordan
University of Oregon, '16

Former student Tevin Tevares 
examines the narrow thought 
framework of what it means to 
be successful and Black in a film 
about a basketball-obsessed 
teen learning to define himself 
beyond the sport.

Former student, Paige Goeser, 
led this film for Apple's App 
Store, celebrating Japanese 
New Year. 

EASTBOUND & DOWN 
Matt Heath 
University of Oregon, '07

JAPANESE NEW YEAR
Paige Goeser
University of Oregon, '17

Former student and founder of 
agency, Party Land, worked as a 
writer's assistant on EASTBOUND 
& DOWN after his 72andSunny 
campaign featuring Kenny Powers  
for K-SWISS. 

KATHY HEPINSTALL
New York Times Bestselling Author

“Knowing Deborah is like a greenhouse where 
that liminal space between learning and 
working in the industry is filled with learning 
and self-acceptance.”



UNIVERSITY OF OREGON  
INNOVATION & IMPACT AWARD
For Science & Memory: Alaska

COLLEGE EMMY
For Science & Memory

JOURNALISM AWARD
For Narrative Storytelling

JOURNALISM AWARD
For Team Multimedia

WORLD-CHANGING IDEAS
For Science & Memory: Ghana

ONE SCREEN FILM AWARDS
For Climate Impact Storytelling

SCHNITZER MUSEUM  
OF ART EXHIBIT
For Climate Impact Storytelling

Deb’s ambition to foster Careers of Substance not 
only manifests itself in her grads’ transcendent 
work, it shows up in the transcendent recognition 
it receives. IMPACT OF 

SUBSTANCE
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DEBORAH MORRISON

    ONORS 
& AWARDSH
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SELECTED SPEAKING CREDENTIALS

2X UNIVERSITY  
OF OREGON

UN PANEL ON 
CLIMATE ACTION

2011 ON 
CREATIVITY
2016 CLIMATE 
MEETUP

MALMO SWEDEN 
CREATIVE POWERS

CREATIVE 
WEEK

"Do the work you want to be known for."

"This is not an environmental issue at 
this point. For the advertising industry, 
the climate crisis is an ethical issue 
wherein we must decide what matters."

"Understand that your process is a 
metacognitive journey. When we think 
about the thinking, we find the beautiful 
nuance is our approach to creativity."
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University of Oregon  
SOJC* Associate Dean of 
Undergraduate Affairs
*School of Journalism and Communication

 
University of Oregon  SOJC  
Carolyn Chambers Distinguished 
Professor of Advertising 
SOCJ Director of Advertising

American Academy of Advertising 
Charles Sandage National  
Teaching Award 

AEJMC Distinguished Advertising 
Teacher of the Year  
Association of Educators in  
Journalism and Mass Communication 

72U Founding Developer for 
72ANDSunny Creative Residency

Grandmaster of The Art Director’s 
Club of New York
 

SOJC Jonathan Marshall Award for 
Innovation in Teaching

BOARD OF DIRECTORS, THE ONE CLUB 
FOR CREATIVITY
First educator on the board

No inductee has ever earned educator recognition from AAA and 
AEJMC and industry recognition from ADC and TOCC.

2021+

2006-
2021

2018

2015

2013

2009

2008
& 2009

2005-
2009

KEY AWARDS
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2022

2019

2018+

2018

2017

2016

2013

2014—
2012

2011

2009

2005—
2009

2008

2005—
2007

2004—
2009

2005

2003

2000

Judge Chicago Advertising 
Federation 

Awards Presenter The F-List from 
Clean Creatives, an internationally-
focused awards for dubious fossil 
fuel advertising

Team Leader Fast Company "World 
Changing Ideas" Finalist  
 
Honoree  
Composting Campaign  

Advisory Board P 
lanet Word Washington, DC  

Board Member  
Adweek Academic Council

Team Leader Fast Company World 
Changing Ideas Finalist  
 
Honoree Master’s in Advertising and 
Brand Responsibility

Judge The One Club for Creativity 
Student Competition Brief Jury

Judge The One Club for Creativity/
Art Directors Club Advertising Jury 
 
Part of International professional 
Jury in March 2017, Bermuda

Chair The One Club Education 
Steering Committee

Judge ADDY Alabama District

Adobe Education Leader 
Named by Adobe for program 
leadership

Judge The Art Director’s Club Global 
Advertising Jury New York  

Grandmaster The Art Director’s 
Club of New York Named ADC 
Grandmaster in Design and 
Advertising Education 
 

Board Member The One Club for 
Creativity, New York City  
  
Member, Board of Directors   
Re-elected for a second two-year 
term 2007. 

Judge London International Awards 
Radio Jury 

Judge The One Club China  
Student Exhibit 

Commitee The One Club Education 
Summit Committee  

Educator Award Austin AAF Ad 
Federation  Educator of the Year

Judge ADDY Greater San Francisco 
Area District

Judge for Texas State Agency Pitch

COMPLETE AWARDS LIST
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    ETTERS OF  

RECOMMENDATION
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"No one believes in advertising’s ability to 
change society for the better more than 
Deb Morrison."

"Her impact on this industry can’t be 
overstated. She has launched the careers  
of scores of leaders in our field: arguably 
a far more diverse and well-rounded 
cohort from two flagship, public 
universities than any premium-priced 
trade school could claim."

"Deb was light years ahead of her time, 
creating a vigorous and super competitive 
ad program that taught us not only the 
power of a concept, but how to think 
strategically before we ever picked  
up a pencil."

"Those of us that know her best refer to 
her as the Mother of Creative Thinking."

"Among Deb’s many unique talents is her 
ability to locate and inspire unique talent—
what’s more, she believes it lives in all  
of us."

"Deb is the master of getting you to believe 
in your abilities.""Respectfully, Deb Morrison’s work is not 

just preparing good employees for life at 
ad agencies. She is equipping young people 
with creative problem-solving skills and 
an urgency to tackle some of the biggest 
problems our world faces."

"The mind of a strategist and the heart of 
an artist combined with the passion of 
an educator are what make Deborah the 
Socrates of the industry."

      ETTERS OF 

RECOMMENDATIONL

GLENN GRIFFIN
Director of Texas Creative, The University of Texas at Austin

HUNTER HALL
Group Creative Director, Observatory

CRAIG ALLEN
Founder and Chief Operating Officer, Callen

MATT HEATH
Co-Founder and Chief Creative Officer, Party Land

PAIGE GOESER
Senior Art Director, Fallon

CARLYLE GARRICK
Associate Creative Director, TBWA \ Media Arts Lab

BROCK T. KIRBY
Freelance Creative Director

RACHEL HOWALD
Founder, Invisible Man

TOCC CREATIVE HALL OF FAME • 34DEBORAH MORRISON



CRAIG ALLEN
Founder and Chief Operating Officer 
Callen

TEVIN TEVARES
Writer & Documentary Filmmaker

CARLYLE GARRICK
Associate Creative Director  
TBWA \ Media Arts Lab

BROCK T. KIRBY
Freelance Creative Director

TROY ELIAS
Associate Vice Provost of Diversity  
and Inclusion, University of Oregon

DOUGLAS DAVIS
Principal 
The Davis Group

MADDIE HORN
Copywriter 
McCann New York

RACHEL HOWALD
Founder 
Invisible Man

TRACY WONG
Chairman & ECD 
WONGDOODY

KATHY HEPINSTALL
Novelist & Creative Director

JUAN-CARLOS MOLLEDA
Edwin L. Artzt Dean & Professor 
University of Oregon

MATT HEATH
Co-Founder & CCO 
Party Land

VINCE COOK
Executive Creative Director 
Laughlin Constable

GLENN GRIFFIN
Director of Texas Creative 
The University of Texas at Austin

GLENN COLE
Founder and Creative Co-Chair 
72andSunny

LAUREN RANKE
Vice President of Talent 
COLLINS

HUNTER HALL
Group Creative Director 
Observatory

NICK SUGAI
Freelance Creative Director

PAIGE GOESER
Senior Art Director 
Fallon

WILL GELNER
Chief Creative Officer 
Special

LETTERS OF 
RECOMMENDATION
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Dear Creative Hall of Fame committee,

Meet Deb's people.

Deb changed creative education 
disruptively and at scale; at 
public universities where her 
innovative approaches to talent 
development, ethical creativity, 
and experiential learning would 
have the greatest impact.  
 
If we want to expand and  
elevate the creative class, we 
need more Punk Rock PhD's  
in our public schools. 

Induct Deb. 

Glenn Cole
Co-Founder & Chairman 
72andSunny

October 15, 2023
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